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To hear the audio portion of today’s presentation, you must dial in:
Participants (US & Canada, Toll Free): 800.895.6437
Participants (international): +1 212.231.2901
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Deleted based on subject

Deleted based on sender




¥Which of the following would best descnbe the pnmary kand of email marketing your organization conducts?

M Eusiness to Business = Both Business to Business [ Mot for profit == Do not currently use email
[ Business to Consumer

and Business to Consumer marketing




Which of the following would be ways your organization uses email
marketing? (Select all that app ...

Email newsletters

Stronger relationships

Customer retention
Sales Promotion

Customer acquisition

Cross Sell/Upsell
Direct sales

Subscription growth
Other, please specify
Transactional

Coupon distnbution
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| 4“‘ OF Juu;h ~:~'
S SPECIAL!

I CLICK HERE to download your coupons | |

angela:

1
..
' "’_: l
What are you doing Fourth of July weekend? 2 ]
Your e-coupon for special savings on big fun at ' o ' i
your local Brunswick Recreation Center or 1 “’ ‘, )
Brunswick Zone is ready to be downloaded. Bo L' G - _' _ l
Why not go bowling? Download your e- I 5 A FANILH , ”..:l 1
" . EuNTASTic CouPoN i
Brunswick Zone - Woodridge . :..m-rﬂv I'-ME oNLY h
1555 W. 75th St. Oy gy gy g Do coupons for more detaik -1
630/985-1115 - _—
Please ask about our smoke-free times! T - -l

WWW.BOWLEBRUNSWicK.coM

SHARE THE FUN!

Send an e-mail to your friends or family so they know about the great savings at the
Brunswick Bonus Zone! It's easy! Or tell them to visit www.bowlbrunswick.com.

FREE bowling lessons available! Ask for details.



HEY, IT’S YOUR BIRTHDAY!

IT’S ALSO YOUR FREE BLIZZARD TREAT DAY!

Tom Wilson,

The only thing better than a Birthday Blizzard treat...is a free Birthday Biizzard treat! We know
what you're thinking, "Isn't one million dollars and an all-inclusive trip to Tahiti better than a
Birthday Biizzard treat?” No. No, it isn't. So, click the coupon button below, grab a friend, and get
ready for one sweet birthday! Compliments of Club.

FREE 160z. BLIZZARD TREAT

WITH THE PURCHASE OF ANOTHER l6o0z. BLIZZARD TREAT

» PRINT YOUR COUPON

SOMETHING DIFFERENT

> FIND US ONLINE > DQ LOCATOR » CHANGE YOUR EMAIL > UNSUBSCRIBE




California Subscribers lllinois Subscribers




Dear Mr. Smith,

Thanks for visiting our Web site for 4 minutes and 23 seconds
at 2:34 today on your Windows XP machine with a resolution of
1024x758. We're so happy that you visited 24 pages of the site
and finally downloaded our prospectus and found an agent
close to your zip code of 60565.

I'll be calling you in the next 24 hours to see if you have any
questions.

Best regards,
Ms. Jones
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> [est across multiple email clients

o|dlentity layout and rendering 1ssues erore
'S too laie

»Allows for testing with or without imeages
suppressed
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Direct readers
focus to key
offers
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Prompt
customers
to add you
to their
address
book...




...and if it appears they need help, show them
how to do it
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Key Facts.

«14.8 Billion videos were
viewed online in January 2009
by U.S. internet users

*76.8% of U.S. internet users
viewed an online video In
January 2009

*Video is one of the most widdly used,
and widely shared forms of online content
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Include links to blogs and/or social media profilesin emailsto
Increase following

Make it worth their while - avoid re-purposing email content on
social media outlets

| s your content worth sharing?
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